“Cut youlsmarketing spendings with SaleTrack
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Data SaleTrack has a comprehensive management system which
is configured to cater for all aspects of advertising both online
Sheet and offline. It will monitor all you traffic on a live basis to ensure
your costs never exceed your income. (if in the event

that a problem does occur it will supply a proven solution to rectify
the problem )

It tracks every visitor that comes to your site from the exact
search term, to invoice number, how many items they have
bought, how much they have spent, the product code and it
even tells you which adverts, search terms and keywords
they came in from.

Now it will also track your offline advertising like newspapers
and magazines. And it will even monitor for click fraud for you.
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08712 100111 empowered marketing e 1

or visit our website at
www.saletrack.co.uk
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SaleTraCk Get your site ahead and book a demonstration today. You won't regret it.

Click Fraud? - Proven to have saved our clients thousands by identifying
click fraud on pay per click adverts and assisting in identification and
bringing the culprits to justice. Can you afford to be without SaleTrack?

- Do you know which Key Words are generating which exact sales?

- Do you know which referring sites are generating you sales?

- Do you know precisely how many visitors and sales your magazine,
newspaper, radio and TV advertising is generating for your site?

- Do you know your visitor to sales ratios for all your advertising channels?

- Do you know exactly which sales came from which advertising channels?
(down to amounts, time and invoice number)?

- Do you know if your paid for CPC and PPC campaigns are being abused
by your competition?

- Do you know how many visitors come back to your site from your
newsletters, how many go on to spend and how much they spend?

- Do you know which of your advertising channels are giving optimum
returns and which are wasting your money?

To see a Demo of SaleTrack working in our live one to one demo,
simply phone us at 08712 100 111 or complete the contact form on our
website www.saletrack.co.uk and we will send you all the details so you
can have a play. If you can't wait, give us a call, we are always happy
to help.

SaleTrack is so simple to use and so easy to setup.
For further information | VV€ are offering a 30 day money back guarantee, so if your not completely
please calluson | iIMpressed with the accuracy and ability of our product, you have no risk.

08712 100111
or visit our website at
www.saletrack.co.uk




SaueTrack will change the way you look at youfbusinessees .
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Featu res SaleTrack - World leading marketing analytics software in the form

of SaleTrack. With SaleTrack you have total control of your advertising
spend. We offer full training and support and help you understand and get
started with online marketing.

Features:

Intelligence the worlds only truly intelligent tracking tool. Showing you
the true original search terms/ad channels that generated your sales.
Considering over 50% of online sales are made after 2 or more visits
this will really open your eyes.
Track Key Word success and failure for all your PPC and CPC marketing
Monitor Click Fraud
Detailed Tracking -Track visitors from referring source/search terms right
through to invoice number
Track Effectiveness of any advertising campaign, online or offline
Track Email and news letter campaigns
Differentiate between the success of your paid for listings and natural
search results in the major engines
Detailed Reports - Including vital information on what channel a shopper
came from to find your site
Track Offline magazine and TV advertising with accuracy
Track Affiliates and the commissions you owe
Search Terms - Monitor effectiveness and sales produced.
Advertising Costs -Monitor costs of advertising using our costings tool.
Track all your advertising costs on one screen, right down to CPC,
commissions based, period based advertising and even hourly rated spend
Page Prominence Tool - See where your links are positioned on referring
sites with a single click. Are they where they should be?

, , The Diary Tool enables you to view all your advertising's start and end
Forfurther information | yates and enables you to schedule future tracking on up and coming
please call us on - .
08712 100111 | advertising well in advance 3

or visit our website at
www.saletrack.co.uk | “Used properly it will make and save you a fortune.”




“SaleTrack gives your company the commercial edge.”

Benefits

For further information
please call us on
08712 100111

or visit our website at
www.saletrack.co.uk

Massive Savings - Can save you up to 95% of your marketing budget.
Advantage — Gives your company the commercial edge.

Peace of Mind — Puts you in total control of your site and your marketing
budget. You can sleep easy knowing you are not wasting a penny on
pointless advertising.

Set Up — Fast easy set up with full telephhone support. Compatible with
all shopping carts and online payment systems.

Live — The data displayed is real time, no log files used.

Infrastructure — The SaleTrack server farm uses the latest technology.
Both for security, software and hardware, thus providing unrivalled service.

Accuracy — SaleTrack has shown to be 99,5% accurate, the most accurate
product in the market place today. No missed data due to SP2 and other
software blocking third party tracking cookies.

Simplicity — SaleTrack is very simple to use and we give full free training.

Easy payment — Easy, secure, automated online payment of monthly
subscription.

Support — A fully product trained customer support team are here to help you
get the most out of SaleTrack
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“Dedicated Account Managers assigned to your account.”

Benefits

Continued...

For further information
please call us on
08712 100111

or visit our website at
www.saletrack.co.uk

Resource Centre — Full resource centre to assist you with implementation
and facts on how to get the most out of your SaleTrack account.

Security — Total confidentiality and the highest security.

No Risk — 30 Day money back guarantee.

Personal Service — Dedicated Account Managers assigned to your account.

To see SaleTrack in action, please phone us at 08712 100 111 or go to the
Account Enquiry form on our website which we will be happy to arrange
for you to have a free play with our software.
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Frequently
Asked
Questions

For further information
please call us on
08712 100111

or visit our website at
www.saletrack.co.uk

Will SaleTrack affect my site's functionality?
No. SaleTrack is invisible to your shoppers and has no effect on your
website's performance or aesthetics.

How easy is it to make my site work with SaleTrack?

Very easy. SaleTrack requires you to insert a small piece of code on

your website's pages. There is a full resource centre detailing how to insert
the code, however if you require a more personal level of service we are
happy to liaise with you, your web design company or even insert the code
for you free of charge.

Does SaleTrack track all my traffic, or do | have to set up links to things
| want to track?

SaleTrack is revolutionary. It tracks all your visitors and sales from every
referrer to your site without you having to set up any links at all.

That said, you can set up specific tracking campaigns in the SaleTrack
campaigns area to track specific online and offline adverts that you want

to track exclusively.

Is my data confidential and secure?

Yes, we protect your data with the highest security. We use encryption
when communicating sensitive data and only ever store sensitive data
using storage encryption techniques. The data on your website's statistics
can only be accessed by you or by authorised support personnel at
SaleTrack. Credit card information is not visible to our staff apart from

key banking personnel. Your confidentiality is one of our priorities, please
read our Privacy Policy and Security Statement.

Does SaleTrack collect my customer's personal details?
No. SaleTrack does not store or collect any personal information about
your customers.
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Frequently
Asked
Questions

Continued...

For further information
please call us on
08712 100111

or visit our website at
www.saletrack.co.uk

How accurate is SaleTrack?

Very. SaleTrack should capture a minimum of 99% of your sales with
referrer information, detailing when they were made, where the shopper
came from, how much they spent and how many items they bought.
Even if a shopper has increased security settings on their browser or
cookies disabled, SaleTrack had the power to track them.

What if | use a third party payment or checkout page on another server?
This is not a problem. SaleTrack has been developed to work regardless

of where your checkout pages are located. We work with all the major

forms of online payment systems. We have not yet found an instance

where we cannot implement SaleTrack.

What will the billing name on my bank statement be for SaleTrack
services?

On your bank statement your payments will be made to
Come-Shopping.Com Ltd. This is the parent company of SaleTrack
and they will take the payments for your SaleTrack service.

How do | become a reseller?

Please contact us using the contact form, selecting reseller in the
'department to contact' area of the form.

A member of our team will be in touch.

| am struggling with code insertion.

Code insertion is very straight forward - a simple ‘cut and paste’ into your
html, but we appreciate that everyone has different levels of computer skills
and are happy to help.Please use our technical support area for assistance,
or read the ‘step by step’ code insertion help area in your account.

If you are still struggling, our Technical Support Team will insert the code
for you. Please use the ‘Technical Support Contact Form’ and detail that this
is the assistance you require.
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Frequently
Asked
Questions

Continued...

For further information
please call us on
08712 100111

or visit our website at
www.saletrack.co.uk

Can | use SaleTrack to track my offline marketing?

Yes. Saletrack even has the power and scope to track the leads and sales
you make from offline advertising such as TV and magazine campaigns.
This is all detailed in the Resource Centre which is only available

to SaleTrack customers.

Can SaleTrack track my email campaigns and newsletters?

Yes. Simply set up a campaign and insert the link that the SaleTrack
Campaign Generator provides into your html email or newsletter in place
of the standard links to your site. There are further details of this procedure
in the client Resource Centre.
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Success
Stories

For further information
please call us on
08712 100111

or visit our website at
www.saletrack.co.uk

Matt Timmins

www.heatandplumb.co.uk

“..your software has stopped us wasting in excess
of £24,000 pounds this year.”

Richard Wood

www.localbusinessmarketing.co.uk

“..SaleTrack from their perspective, enabling us to really understand
which elements of Adwords were working well.”

Claire Allen

www.attitude.co.uk

“..The ability to determine where our traffic is coming from has enabled
us to create more targeted marketing campaigns.”

Mark Parkinson

www.gymworld.co.uk

“..We wish we had installed it a year earlier at the start of our pay-per-click
activity. Now we can see accurate reports on how each piece of copy in our
advertising campaign is performing.”

Greg Berg

www.lightning-direct.co.uk

“..With the detail reporting that you provide we have already saved a lot
of money on advertising especially with our Pay-per-Click campaigns.”

For more success stories please visit www.saletrack.co.uk
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SaleTraCk Tips to aid your selection:

. - Select a package that covers your site’s monthly unique visitors, making
Tanﬁs allowance for monthly fluctuations in your traffic and seasonal variations.
- Charges are on a monthly basis.

- You will be allowed to change your subscribed package to suit any future
circumstances.

- Excess usage charges apply for over usage.

- The higher the package, the higher the visitor limits with more campaigns
included and lower additional traffic charges.

- All prices quoted are charged monthly

Block buy campaigns to get the best value for money (see table below).

Block Buy Campaigns

Number in Block  Cost Per Campaign £ Block Price
5 1.95 9.75
10 1.60 16.00
15 1.45 21.75
20 1.15 23.00
25 1.10 27.50
30 1.05 31.50
40 0.90 36.00
50 0.80 40.00
75 0.60 45.00
100 0.50 50.00

For further information
P'ggielga{'olésli"l‘ Selection of the correct package is essential to minimise your monthly
charges and to ensure you get the best value for money and quality

or visit our website at :
www.saletrack couk | Of service from your SaleTrack account.
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SaleTraCk SaleTrack is great value for money. The pricing structure is such that
Saletrack should pay for itself many times over, helping you get the most out
'|' ﬂ: of your business by highlighting where you are wasting money advertising and

aritis also indicating how you can attract more buying customers.
Continued...

You will be amazed how inexpensive SaleTrack is.
SaleTrack has a variety of customisable packages to suit your particular
business.

Subscription Monthly Visitors Limits | Included Campaigns Tra)(f(f:igfle Campaign £ | Price £

ST10k 10,000 2 1.70 2.95 24.95
ST25k 25,000 6 1.65 1.95 34.95
ST50k 50,000 12 1.50 1.95 64.95
ST75k 75,000 20 1.45 1.40 89.95
ST100k 100,000 25 1.30 1.35 119.95
ST150k 150,000 30 1.15 1.25 174.95
ST250k 250,000 40 1.00 1.25 249.95
ST500k 500,000 60 0.95 0.95 499.95
ST1000k 1,000,000 100 0.90 0.95 799.95
ST2000k 2,000,000 150 0.75 0.95 |1495.95
ST Corporate Customized - - - -

For further information
please call us on
08712 100111

or visit our website at
www.saletrack.co.uk




